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Take home message

Capture your viewer’s attention with a snappy title, attractive layout, nice graphics and engaging presentation. Be creative.

Ultimately, the take home message is: have one! Communicate your message in as little text as possible to summarise the work described. Visualise your 
results effectively. The work must stand on its own, and main points and conclusions must be clear and concise. 

What the 
poster is about 

(context and 
background)

Why we did 
this work 
(aims and 
objectives)

What we 
did 

(methods)

What we 
found 

(results)

What this 
work tells us 
(discussion)

Figure 1. Logical flow of elements to include in your 
poster. Consider developing such a map or storyboard 

before starting, thinking carefully about the 
content of each element. 

It sounds silly, but… understand what a research poster 
is (and is not)

The poster is usually a mixture of a brief text mixed with tables, graphs, pictures, 
and other presentation formats. It is not a wall mounted essay, more a colourful
abstract. It should tell a story that can be independently assessed by the viewer. 

The aim of the poster is to grab the attention of your audience which in turn will 
generate interest in your research, leading to discussion with your peers and 
mentors. So, while it is primarily a communication tool, it’s more than that – think 
of it as a networking tool, too.

You have a lot of scope to be creative and arrange the information you are 
communicating in ways that you think will be engaging. However, the poster 
should have a clear structure that the viewer can intuitively follow.

Always consider your audience. The work should not be too complex to 
understand, neither should it be oversimplified.

Other bits

• Some people print copies of their poster in A4 size, for viewers to take away. Some people also include a passport-style picture on the poster so that people can recognise
them. Others may even leave business cards to make it easier for people to get in touch. It’s up to you. Anything goes.

• If you have a link to a relevant web page, consider inserting a QR code for interested viewers to obtain more in-depth information.

Layout and presentation

You have three seconds to convince viewers looking at your poster to take a closer 
look and not move on. Make those three seconds count!

A good title is essential. It must not be overlong. It can be intriguing or amusing. 

Presentation matters. This will be assessed from a distance. A well-designed, 
attractive and legible poster will always generate more interest than a cluttered, 
ugly or boring poster, no matter how amazing the work is that you’re presenting. 

Find your balance. Scientific posters often follow the same structure as papers. 
The advantage of this is familiarity; a disadvantage is a rigidity which detracts from 
being creative. Find the best balance that works for you and your material. This 
extends to the use of text elements and graphical elements.

It has to flow. Navigation needs to be intuitive; use numbering or other graphical 
cues if necessary.

Avoid clutter. Less can be more! 

Respect your viewer. They need to be able to process 
all the information on the poster in 2-3 minutes. 

Don’t overload them with unnecessary 
information.

Chart graphics:
• Keep charts as simple and clear as possible. 
• Ensure the type of charts and graphs you use can 

most effectively visualise the information you are 
communicating. The ‘message’ must clearly stand 
out.

• Think about things such as colour use, elements 
such as axes and gridlines, contrast, legends, a 
caption or title, etc. Avoid clutter and  ‘chartjunk’.

Graphics

Images and charts:
• Make sure images are large enough to be 

interpreted from a 3m distance.
• If you use photos, make sure the resolution 

is as high as possible (no less than 300 
dpi).

• Unless entirely self-explanatory (that is, in 
nearly all cases), provide a caption or 
legend.

• You can emphasize critical points using bold or italicized text, but
be sparing with this.

Some tips:
• You may use bullet points to clearly 

summarise each point. But make sure 
there is a good ‘flow’! Avoid long 
paragraphs – break up ‘chunks’ of 
information logically.

• The font size should be sufficient to be 
readable at some distance. Headings 
should of course be larger. Be consistent 
in your use of font sizes and colours. 
Ensure there is sufficient contrast.

• Use a ‘neutral’ font. Multiple font changes
tend to be ugly and are unnecessary
(you shouldn’t need more than two at 
most). 

• Likewise, avoid multiple colours and 
CAPITALISATION. 

Text

As little text should be used as possible to 
summarise the work described. The main points 
and conclusions must be clear and concise. It 
may be necessary to restrict the work you have 
done to selectively 'fit' the story and avoid 
overloading the viewer with information.

This is an example. Use a free 
web tool such as qrcode
monkey to generate a QR code.

Transmission dynamics of H9N2 Avian Influenza virus 
in a Live-Bird market in Chattogram, Bangladesh
Pinotti F1, Kohnle L2,3, Lourenço J1,4, Pfeiffer D2,5, Hoque MA6, Biswas PK6, Fournié G5

- H9N2 Avian Influenza virus (AIV) negatively affects poultry 
industry and human health (Sun et al, Protein & Cell, 2015).
- H9N2 AIV is prevalent in Live-Bird Markets (LBMs) in 
Bangladesh (Turner et al, Emerging Microbes & Infections, 2017; Kim et al, Emerging Infectious 

Disease, 2018).
Our aim: 
- Investigate H9N2 transmission in an LBM in Chattogram.
- Infer relevant epidemiological parameters.
- Assess impact of interventions to reduce H9N2 burden.

Susceptible-Exposed-Infectious-Recovered (SEIR) model with
direct (!) or environmental (!env) transmission. Marketed
chickens’ length of stay given by empirical distribution (right).

Field experiment

- LBMs amplify H9N2 transmission.
- Transport contributes to viral amplification.
- Multi-pronged approach needed to reduce H9N2

burden.
- Next: investigate role of LBMs in the context of

production and distribution systems.

Conclusions

More than 80% of chickens
become infected within 1 day.

- Chickens PCR-tested at recruitment (T0,1) and at LBM (T1-4).
- Repeat many times with broiler and backyard chickens.

CVASU

2) Control arm: 5 chickens recruited at T1 
from LBM vendor

1) Intervention arm: 5 chickens recruited at T0 from farm 

and stored at CVASU until T1

3) Chickens caged in LBM from T0  to T1

PCR +ve

- 18% incoming broilers are
latent or infectious (E+I)

- 19% incoming backyard
chickens are recovered (R)

Results

- Reducing length of stay Tm (A) or preventing infected 
chickens from entering the market (B) not much 
effective unless combined together.

- Widespread vaccination appears effective (C) .

LBM disinfection is also valuable if environmental
dynamics is slow (low ").
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Disinfection rate

r = 0 r = 0.9

Effectiveness

Smaller (larger) odds of
recruiting E+I broiler
(backyard) chickens in
intervention group.

Introduction

Epidemic Model

Interventions
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- $: infectiousness onset rate
- %: recovery rate

- &: undetectability rate
- ": environment decay rate
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